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Overview

ChicagoAutoShow.comChicagoAutoShow.comChicagoAutoShow.comChicagoAutoShow.com

VisitorsVisitorsVisitorsVisitors

• More than 1 million unique 

visitors each year

• 800,000 unique visitors 

January 1 through March 31

Page ViewsPage ViewsPage ViewsPage Views

• More than 5 million page 

views each year

• 4.0 million page views

January 1 through March 31
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Webcam Sponsorship

TrafficTrafficTrafficTraffic

• 50,000 unique visitors

February 1 – 28

• 750,000 page views 

February 1 – 28

FeaturesFeaturesFeaturesFeatures

• 100% share of voice

• Full/Custom wrapper

• Standard-size servable banners

• Default Web Cam set to show 

your exhibit

• Live Streaming Video from your 

exhibit

• Branding on E-Cards

• Branding on Webcam window
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Online Ticket Sponsorship

TrafficTrafficTrafficTraffic

• 20,000 unique ticket purchases

• 60,000 page views

• More than 50,000 online tickets

FeaturesFeaturesFeaturesFeatures

• 100% SOV on all online ticketing 

pages 

• Two standard banners on each page 

(8 impressions each order)

• 100% SOV advertisement on printed 

tickets

• Create a unique message to drive 

traffic to your exhibit
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Online Ticket Sponsorship

Four banners: 

Two online & 

two printed
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ChicagoAutoShow.com Mobile

TrafficTrafficTrafficTraffic

• 100,000 unique visitors

January 1 – March 31

• Nearly 360,000 page views January 

1 – March 31

• 2000+ ticket purchases

FeaturesFeaturesFeaturesFeatures

• Branding on every page

• 100% SOV

• Exclusive content

• Drive traffic into your display

• Interactive contests and games
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ChicagoAutoShow.com Mobile

Complete Complete Complete Complete BrandingBrandingBrandingBranding

• Branded header and footer

• Manufacturer information on every 

page

• Links back to sponsor’s mobile site.

• Exclusive, no other automaker or 

sponsor will have branding on 

mobile site.

• Treasure Hunt concludes in your 

exhibit

Content Content Content Content IncludesIncludesIncludesIncludes

• Show Information (directions, 

parking, discounts, etc.)

• Show Floor Map

• Latest News

• Vehicles on Display

• Chicago Auto Show Blog

• Mobile Ticket Purchases

• Virtual Tour Guide

• Mobile Treasure Hunt



Pricing*
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Web Cam SponsorshipWeb Cam SponsorshipWeb Cam SponsorshipWeb Cam Sponsorship
$35,000 inclusive of creative for wrapper

Online Ticket SponsorshipOnline Ticket SponsorshipOnline Ticket SponsorshipOnline Ticket Sponsorship
$10,000 not including creative for printed tickets

ChicagoAutoShow.com MobileChicagoAutoShow.com MobileChicagoAutoShow.com MobileChicagoAutoShow.com Mobile
$25,000 inclusive of development costs for creative elements

Questions? Want more information? Contact Mark Bilek
at (630) 424-6082 or mbilek@DriveChicago.com.

*Prices net. Web Cam February 1 – February 28, 2012. Tickets and Mobile January 1, 2012 – December 31, 2012. 


