
All-new 2017 Chrysler Pacifica Named Family Vehicle of the Year by the 

Midwest Automotive Media Association 

February 9, 2017 , Auburn Hills, Mich. - The all-new 2017 Chrysler Pacifica has been named the 2017 

Family Vehicle of the Year by the Midwest Automotive Media Association (MAMA), an honor announced 

today at the Chicago Auto Show. 

  

MAMA is a nonprofit group of automotive journalists and public relations professionals, and it 

developed the award, now in its seventh year, to help car-shopping families make a wise decision 

when they’re ready for a new vehicle. 

  

“Choosing a family vehicle is an important decision. It should be versatile, reliable, efficient and 

reasonably priced. MAMA members pooled their expertise and experience to select the best family 

vehicle from an excellent group of new and notably refreshed models, and the Chrysler Pacifica came 

out on top of them all,” said Damon Bell, MAMA Senior Vice President. 

  

As the original creator of the minivan more than 30 years ago, FCA US has transformed the segment 

with firsts – notching 78 innovations through the first five minivan generations. With the introduction 

of the all-new Chrysler Pacifica and Pacifica Hybrid, FCA US adds 37 minivan firsts to its portfolio for 

an unprecedented total of 115 innovations in the segment – including the industry’s first minivan 

available as a plug-in hybrid electric vehicle. 

  

The 2017 Chrysler Pacifica reinvents the minivan segment with an unprecedented level of 

functionality, versatility, technology and bold styling. Re-engineered from the ground up on an all-new 

platform, the Pacifica delivers class-leading gasoline and hybrid powertrains to the minivan segment. 

With more than 100 available safety and security features, the all-new Uconnect Theater rear seat 

entertainment system, and a full array of comfort and convenience technologies, the Chrysler Pacifica 

is a no-compromises minivan ideally suited for today's families and has earned its spot as the most 

awarded minivan of 2016 and 2017. 

  

The Pacifica Hybrid takes this revolutionary vehicle a step further with its class-exclusive, innovative 

hybrid powertrain. It’s the first electrified vehicle in the minivan segment and achieves 84 miles per 

gallon equivalent (MPGe) in electric-only mode and 33 miles of all-electric range. 

  

About the Midwest Automotive Media Association 

Founded in 1991, and now in its 26th year, the Midwest Automotive Media Association comprises 278 

automotive journalists and public relations professionals from 25 states, D.C. and Canada. Though 

based in the Chicago area, MAMA welcomes members from all parts of the country. The organization’s 

primary purpose is to provide a forum for newsworthy people, major issues and new products in the 

auto industry.  

  

About Chrysler Brand 

The Chrysler brand has delighted customers with distinctive designs, craftsmanship, intuitive 

innovation and technology all at an extraordinary value since the company was founded in 1925. 

  

Whether it is the family-room-on-wheels functionality of the all-new Chrysler Pacifica minivan, the 

groundbreaking, bold design of the Chrysler 300, or the simple elegance and extraordinary driving 

http://media.fcanorthamerica.com/newsrelease.do?id=17216&mid=722
http://media.fcanorthamerica.com/newsrelease.do?id=17998&mid=779


experience of the Chrysler 200, Chrysler brand vehicles reward the passion, creativity and sense of 

accomplishment of its owners. Beyond just exceptionally designed vehicles, the Chrysler brand has 

incorporated thoughtful features into all of its products, such as the innovative center console with 

pass through storage and sliding cup holders in the Chrysler 200, the industry-exclusive Stow 'n Go 

seating and storage system on the Chrysler Pacifica and the fuel-saving Fuel Saver Technology in the 

Chrysler 300. 

  

The Chrysler brand's succession of innovative product introductions continues to solidify the brand's 

standing as the leader in design, engineering and value. The premium for the Chrysler brand is in the 

product, not the price. 

 

Follow Chrysler brand and FCA US news and video on: 

Company blog: http://blog.fcanorthamerica.com 

Company website: www.fcanorthamerica.com 

Media website: http://media.fcanorthamerica.com 

FCA360: www.fca360.com 

Chrysler brand: www.chrysler.com 

Chrysler blog: blog.chrysler.com 

Facebook: www.facebook.com/chrysler or https://www.facebook.com/FiatChrysler.NorthAmerica/ 

Flickr: www.flickr.com/chryslerautos or www.flickr.com/chryslergroup/ 

Pinterest: www.pinterest.com/chryslerautos or www.pinterest.com/FCAcorporate 

Instagram: www.instagram.com/chryslerautos or  www.instagram.com/FiatChrysler_NA 

Twitter: www.twitter.com/chryslerautos or www.twitter.com/FiatChrysler_NA 

YouTube: www.youtube.com/chrysler  or  www.youtube.com/pentastarvideo  

-###- 

For more information, please visit the FCA US LLC media site at 
http://media.fcanorthamerica.com. 

  
Contact: 
Angela Bianchi 
(248) 512-0011 (office) 

(248) 766-2937 (cell) 
angela.bianchi@fcagroup.com 
 
Kristin Starnes 
(248) 512-0889 (office) 
(248) 202-9906 (cell) 

kristin.starnes@fcagroup.com 
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