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VOLVO BRINGS NEW WAGON, ULTRA-LUX SUV TO CHICAGO FOR THE FIRST TIME,
S90 SEDAN NAMED ‘BEST SEDAN OF THE YEAR’

ROCKLEIGH, NJ - The all-new Volvo V90 Cross Country wagon and ultra-luxurious XC90 Excellence plug-in hybrid
SUV will make their Chicago Auto Show debuts this weekend at McCormick Place. Also on display will be the
S90, named Best Sedan of the Year 2017 by Chicago News.

Since the introduction of the first Cross Country almost 20 years ago, Volvo Cars has become synonymous with
the rugged all-road, all-weather product category, with a growing stable of Cross Country models.

Volvo Cars’ Cross Country models fulfill an increasingly important part of the Swedish automaker’s product portfolio
as luxury car buyers seek out a more experienced-based lifestyle that occasionally takes them off the beaten
track.

To learn more visit www.volvocars.com/us

“The V90 Cross Country is an elegant, all-road car that delivers safety, comfort and performance in a capable and
adventurous package,” said Lex Kerssemakers, Volvo Cars’ Senior Vice President Americas and President and
CEO, Volvo Car USA.

With Volvo Cars’ Scalable Product Architecture providing the underpinnings, the V90 Cross Country has undergone
rigorous testing to ensure that it can survive the extremes in which it will ultimately find itself.

From secret testing facilities in the frozen north of Sweden, where temperatures regularly hit -40 degrees to the
searing desert heat of Arizona, where Volvo Cars performs its high temperature testing program, the V90 Cross
Country has been built to last.

“As it was built to survive Swedish winters in the Arctic, we expect the V90 Cross Country can handle anything
Chicago can throw at it,” Kerssemakers said.

With a design that clearly stands out from the crowd, the V90 Cross Country’s rugged character belies a
sumptuous interior that delivers a level of luxury uncommon in the segment, combining all the benefits of the
connectivity and entertainment features that were launched with the new S90 and V90, including a high-end sound
system by Bowers & Wilkins.

The V90 Cross Country’s exterior design cues communicate the powerful and dynamic capability that the car
exemplifies, while offering the flexibility to choose from both rugged and elegant expressions.

Pricing starts at $55,300 and cars are scheduled to start arriving in U.S. showrooms in March.

Follow Volvo Car USA on YouTube, Facebook or Twitter.

XC90 Excellence

The Volvo XC90 Excellence, a four-seat ultra-luxurious variant of the award-winning XC90 SUV, breaks new ground
for Volvo, delivering a level of luxury, craftsmanship and comfort not previously seen in the company’s offerings. The
driver and front passenger seats are duplicated to form the vehicle’s second row, fundamentally changing the car’s
configuration.


http://www.volvocars.com/us
https://www.youtube.com/user/VolvocarsUS
https://www.facebook.com/VolvocarUSA/
https://twitter.com/volvocarusa

Pricing is set at $104,500

With just four seats instead of seven the additional space is utilized to offer a First Class automotive experience
that begins with broad, spacious individual reclining rear seats complete with massage, ventilation and increased
leg room, as well as a retractable control touchscreen, folding tables, a refrigerator with bottle and glass holders, a
heating/cooling cup holder and handmade crystal glasses from leading Swedish glass design company, Orrefors.

The presence of Nappa leather and open-pore wood, a signature of the XC90 Inscription, is expanded throughout the
interior while a partition isolates the passenger space from the cargo area. This ensures an ultra-quiet environment
to enjoy the 20-speaker, 1400-watt Bowers & Wilkins sound system.

The Volvo XC90 Excellence is uncompromising in luxury, safety and its environmental footprint. The vehicle is
offered exclusively with Volvo’s 400 horsepower, T8 Twin-Engine Plug-in Hybrid Electric powertrain with an Orrefors
crystal gear shifter. Of course, the XC90 Excellence meets the same stringent safety standards as the XC90 T8
Inscription, Momentum and R-Design.

“The Volvo XC90 Excellence is a fantastic expanded version of Volvo’s idea of luxury. It brings together fantastic
materials, uncompromising safety and performance into an amazing package,” said Lex Kerssemakers, President
and CEO of Volvo Car USA, “This car exposes Volvo to a new type of buyer.”

Record Sales
Volvo Cars reported a third consecutive year of record sales in 2016, increasing 6.2 percent compared to 2015 to
534,332 cars, underlining the breadth and depth of the company’s ongoing global transformation.

The record 2016 was driven by solid growth in all major sales regions, including double-digit increases in its two
largest markets China and the United States and a strong performance in Western Europe. Looking ahead, Volvo is
confident that 2017 will be another record year in terms of sales.

Sales of the new top-of-the-line 90 series cars were the main growth driver globally, led by the Volvo XC90 large
premium SUV for which sales rose 125 percent versus 2015, highlighting the success of the company’s new design
and engineering direction and boding well for the future as more new models are revealed in coming years.

Meanwhile, the XC60 mid-size premium SUV established another new annual sales record of 161,092 cars in its
ninth year on the market, having increased sales every year since it was introduced in 2008.

Volvo’s largest market in 2016 was China, with total sales of 90,930 cars, an increase of 11.5 percent. The best-
selling models in the world’s largest car market were the locally-produced Volvo XC60 and S60L premium sedan.

In the United States Volvo took market share in 2016, growing 18.1 percent, making it one of the fastest growing
premium brands in a broadly flat market. Total sales for the year amounted to 82,726 cars, with the Volvo XC90 and
XC60 leading sales performances.

Sales in Western Europe increased 4.1 percent, boosted by strong performances in key markets such as
Germany, the United Kingdom, France and Italy. Total sales in the region amounted to 206,144 cars.

The new sales record in 2016 tops off another year in which Volvo Cars continued its global transformation and the
repositioning of the brand to compete with its global premium rivals.

During the course of the year the company strengthened its leadership in areas such as autonomous drive (AD),
electrification and safety, forged new business alliances, continued the renewal of its entire product range and
expanded its global manufacturing footprint.

In 2016 Volvo continued construction work on a new $500M manufacturing plant in South Carolina, its first in the
United States. The plant will build new cars based on its modular Scalable Product Architecture (SPA) and will
initially employ up to 2,000 people. The new plant in South Carolina underlines Volvo’s long term and strong
commitment to the United States.

Volvo Cars also unveiled a new manufacturing strategy for China in which production capacity will be increased and
China will be developed in a global manufacturing export hub. Its top-of-the-range S90 cars will be built in Daqging in
northern China, while existing and future 60-series cars will be built in Chengdu. Cars in its planned new 40 series,
based on its Compact Modular Architecture (CMA), will be made at a plant under construction in Lugiao, 350km
south of Shanghai.

With the introduction of the V90 Cross Country premium estate in September, Volvo completed the launch of a
completely new 90 series line-up. These new cars have highlighted the transformational effect of the SPA
architecture in terms of design, technology and brand, a feat underlined by the over 120 awards won by the XC90
SUV.

In the coming years Volvo Cars will continue to replace its entire model range. During the course of 2017 it will
launch a completely new version of the successful XC60 mid-size SUV based on the SPA architecture, as well as
the XC40 small SUV, the first in an all-new range of 40 series cars based on the CMA architecture that underpin its
global small car strategy.



Volvo Cars also last year announced one of the auto industry’s most comprehensive electrification strategies in
which plug-in hybrids will be introduced across its entire range. It will also introduce its first fully electric car by
2019. By 2025, Volvo aims to have sold a total of up to 1 million electrified cars.

New partnerships forged during 2016 place Volvo Cars at the forefront of the significant change currently underway
in the auto industry.

Volvo Cars and Uber agreed to set up and finance a joint development project that will develop and manufacture
base vehicles on the SPA architecture, able to incorporate the latest AD technologies up to and including fully
autonomous cars.

It also established a joint venture together with Autoliv, named Zenuity, to design and develop AD software and
advanced driver assist systems (ADAS) for sales to third party OEMs. Zenuity will create a new entrant in the fast
growing global market for autonomous driving software systems and the first time a leading premium car maker has
joined forces with a tier one supplier to develop these systems.

Volvo Cars will in 2017 start the world’s most advanced and ambitious autonomous vehicle test in Gothenburg, with
real families using AD XC90 cars in everyday life, paving the way for it to be a global leader in autonomous driving
technologies. It will start similar tests with real people behind the wheel of its self-driving cars in London and China
in the coming years.

As a result of these and other partnerships that are transforming its business model, Volvo Cars is no longer just a
car maker, it is now a global premium mobility company.

About Volvo Car USA

Volvo Car USA, LLC, (www.volvocars.com/us) is a subsidiary of Volvo Car Group of Gothenburg, Sweden. VCUSA
provides marketing, sales, parts, service, technology and training support to Volvo automobile retailers in the
United States. For more information please refer to the VCUSA media website

at: http://www.medla.volvocars.com/us

HiHH

Media Contacts

Russell Datz Jim Nichols

National Media Relations Product and Technology
Manager Communications Manager
Volvo Car USA Volvo Car USA

Phone: +1 949-679-5618 Mobile: +1 201-220-6291
Russell.datz@volvocars.com jim.nichols@volvocars.com

Related Images

ID: 203099 ' ID: 198304 ID: 198305
MORE IMAGES +

Volvo Car USA
Public Affairs Registered Office
1 Volvo Drive Goteborg, Sweden

Rockleigh NJ 07647 Registration No.


http://www.volvocars.com/us
http://www.media.volvocars.com/us
https://www.media.volvocars.com/us/en-us/media/photos/203099/volvo-v90-cross-country11?preview=true&t=d8d6bcb0-abfb-47e1-abe1-eaff193535a2
https://www.media.volvocars.com/us/en-us/media/photos/198304/new-volvo-v90-cross-country-driving-matte6?preview=true&t=a046800a-951e-4ed6-bedc-74316ad4cac3
https://www.media.volvocars.com/us/en-us/media/photos/198305/new-volvo-v90-cross-country-driving-matte5?preview=true&t=dcb3634a-16e0-4f82-a537-5ed8b35840bf
https://www.media.volvocars.com/us/en-us/media/pressreleases/204352?preview=true&t=8526c04e-8df0-4e7d-a87c-0c0c9b36bbdf/photos

United States 556074-3089

Phone: 1-800-970-0888

https://www.media.volvocars.com/us

Descriptions and facts in this press material relate to Volvo Car Group's international car range.
Described features might be optional. Vehicle specifications may vary from one country to another
and may be altered without prior notification.
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