




Continues tradition as the Nation’s largest and best attended consumer show by 
maintaining attendance totals despite one fewer public day over past two years. Show 
returns to 10 day format in 2017.

Media Preview features more than 20 global debuts including the Kia Niro, Ram Power 
Wagon, Nissan Armada, Toyota Tacoma TRD Pro, Chevrolet Trax, Hyundai Santa Fe and 
Infiniti Q50 among others.

The future on display - manufacturers display a dazzling array of 17 concept vehicles. 

3,200 unique registered media representing 1,200 outlets.

16,500 media placements generated.

More than 9,100 attendees generate more than $2.6 million for 18 participating 
charities at Chicago Auto Show’s First Look for Charity.



#CAS16 once again a top trending hashtag directly reaching 40 million people and 
tallying 25,000 tweets during show period. 

27,000 mobile app downloads.

Beacon program tracks attendees, measures dwell times and delivers more than 
100,000 messages from 15 active exhibitors.

ABC, NBC, CBS, WGN, Telemundo television specials, 200+ hours of live radio 
programming, numerous local, national and international news reports, highlight 
coverage produced from show floor.

Attendees select Lexus LC 500 as Best All-New Production Vehicle, Buick Avista as Best 
Concept Vehicle, Chevrolet Volt as Best Green Vehicle and Chevrolet also grabs Best 
Exhibit honors in Best of Show Voting.



65% of attendees surveyed intend to purchase a vehicle within the next year.

Show attendees are more influential, better educated and significantly more affluent 
than the local market overall.

Top reasons cited for attendance were “it’s fun and entertaining”, “seeing the new 
vehicles just coming out”, “compare and shop before visiting dealer” and checking 
out “concept cars on display”.

Attendance continues to be heavily influenced by media partnerships and special 
offers.

Trend of increasing female attendance continues registering 55% male to 45% 
female over last 5 shows.

Loyal following with most attendees visiting every year or every other year.

Average experience lasted more than 4 hours.

Source:  Foresight Research 2016 Chicago Auto Show Report



Exhibit Space On Main Show Floor Alongside Manufacturers 

Integrated Advertising and Branding Package

Category Exclusivity

Consumer Promotions

Activation Concepts

Social Media Messaging

Media Preview and Public Relations
Press event as part of Media Preview schedule

Industry events during Media Preview and/or Public Days

Concept Drive

First Look For Charity



Exhibit Space On Main Show Floor Alongside Manufacturers 

Opportunity to purchase additional advertising
Official Show Guide

Exhibit Hall Signage

Consumer Promotions

Activation Concepts

Social Media Messaging

Media Preview and Public Relations
Press event as part of Media Preview schedule

Industry events during Media Preview and/or Public Days

Concept Drive

First Look For Charity



Free Public WIFI Presenter $50,000

Official Show Map Sponsor $50,000 

Economic Club Media Preview Lunch $35,000

Social Media Wall Sponsor $35,000

Event Stage Festival Partner $25,000

Branding Opportunities can be included as part of Premier Partner or Official 
Sponsor package.

























































Thank you for your interest in exploring partnership 
opportunities with the Chicago Auto Show. We look forward to 
working with you to create a custom package designed to 
achieve your objectives. For more detailed information please 
contact:

Tim McBride

Director of Marketing

Chicago Automobile Trade Association

Phone: 630-424-6085

E-mail: tmcbride@drivechicago.com

mailto:tmcbride@drivechicago.com?subject=Chicago Auto Show Sponsorship

