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Premier Partnerships
Packages are individually negotiated and start at $100,000

Exhibit Space On Main Show Floor Alongside Manufacturers 

Integrated Advertising and Branding Package

Category Exclusivity

Consumer Promotions

Activation Concepts

Social Media Messaging

Media Preview and Public Relations
 Press event as part of Media Preview schedule

 Industry events during Media Preview and/or Public Days

 Concept Drive

First Look For Charity

Media Overview



Official Sponsors
Packages are individually negotiated and start at $50,000

Exhibit Space On Main Show Floor Alongside Manufacturers 

Opportunity to purchase additional advertising
 Official Show Guide

 Exhibit Hall Signage

Consumer Promotions

Activation Concepts

Social Media Messaging

Media Preview and Public Relations
 Press event as part of Media Preview schedule

 Industry events during Media Preview and/or Public Days

 Concept Drive

First Look For Charity



Branding Opportunities
Options from $25,000 - $50,000

Free Public WIFI Presenter $50,000

Economic Club Media Preview Lunch $35,000

Official Show Map Sponsor $35,000 

Social Media Wall Sponsor $35,000

Event Stage Festival Partner $25,000

Charging Station Sponsor $25,000

 Branding Opportunities can be included as part of Premier Partner or Official 
Sponsor package.
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Social Media



#CASCHALLENGE

Contest Results:

o 4.2 million hashtag 
impressions

o 733 Tweets with hashtag

o 10,232 clicked “shared” 
links



#CASCHALLENGE



Public Relations

Click image to read complete article.  Begins on page 2.
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Public Relations

Click image to read complete article.  Begins on page 4.
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First Look for Charity



Traditional Media Overview

Garnered more than 89 million impressions during show period*

Received more than 13,500 unique media placements 

Attracted 3,300 journalists representing 1347 media outlets – a 12% 
increase over 2013.  Comprised of international, national and local 
outlets

*During 6-month period



Social Media Snapshot 

Garnered 21.5 million impressions from CAS Channels 

Grew Twitter fan base by 76 percent 

Grew Facebook fan base by 81 percent 



Social Media Snapshot

Reached nearly 87 million impressions from #FuelCAS use



Contact Information

Thank you for your interest in exploring partnership opportunities with 
the Chicago Auto Show. We look forward to working with you to create 
a custom package designed to achieve your objectives. For more 
detailed information please contact:

Tim McBride

Director of Marketing

Chicago Automobile Trade Association

Phone: 630-424-6085

E-mail: tmcbride@drivechicago.com

mailto:tmcbride@drivechicago.com?subject=Chicago%20Auto%20Show%20Sponsorship

