FOR IMMEDIATE RELEASE
GM’s Mark Reuss Kicks Off the 2010 Chicago Auto Show, Says Outlook Good.

CHICAGO, ILLINOIS – The Midwest Automotive Media Association (MAMA) hosted their annual media breakfast Wednesday morning to kick off the media preview at the 2010 Chicago Auto Show. Mark Reuss, president of General Motors North America, gave the morning’s keynote speech, sharing GM’s customer service goal. 

After a turbulent year in the automotive industry, Reuss assured the audience that GM is moving forward and making rapid progress. “After this economic inferno, GM has the chance to rebuild an entirely new company,” said Reuss. “This gets me fired up every day.”  GM’s vision is to design, build and sell the world’s best vehicles. Everything the company does must support this goal, including improved customer service. GM is taking advantage of social networking tools such as Facebook and Twitter to answer customers’ questions and address complaints. An internal Website and mobile application were also launched recently to help employees better assist their customers and potential customers. 

The most important aspect of its customer service is the dealers. According to Reuss, GM is working to build relationships with dealers by treating them with great respect. “Dealers are key for our company,” said Reuss. “They must be enthusiastic, engaged and profitable.” 

Other speakers at the event included Jim Jackson, president of MAMA; David Sloan, president of the Chicago Automobile Trade Association and Auto Show Co-General Manager; Jim Mateja, Chicago Tribune’s automotive writer; and Jerry H. Cizek III, Auto Show Co-General Manager.  

About the Chicago Auto Show: The Chicago Auto Show is the largest on the continent, spanning over one million square feet of production, concept, and exotic vehicle exhibit space. In addition to hosting multiple world and North American vehicle debuts, the Chicago Auto Show’s First Look for Charity raises nearly $2 million annually for 18 worthy Chicago organizations in a single night. The 2010 public show will be held from February 12-21, 10 a.m. to 10 p.m. (8 p.m. on the 21st.) For more information, visit www.chicagoautoshow.com or www.facebook.com/chicagoautoshow 

About the Chicago Automobile Trade Association: Founded in 1904, the Chicago Automobile Trade Association (CATA) is the nation’s oldest and largest metropolitan dealer organization. The CATA is comprised of more than 400 franchised new-car dealers and allied members. Dealer members employ over 20,000 people in the metropolitan area. For additional information visit: www.cata.info  
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