FOR IMMEDIATE RELEASE

Kia Debuts Ray Concept, Targets the Young, Hip, & Eco-Friendly
CHICAGO, ILLINOIS – Kia Motors is targeting a young, hip, eco-friendly market through the use of live entertainment (The Rays band) and company mascots (Sock Monkey and pals). Their sleek new Kia Ray concept, was also unveiled -- and it’s bound to grab even more attention since Kia is using a new EcoDynamic design scheme.

Kia has also evolved its marketing approach. Vice President of Marketing, Michael Sprague, discussed the first Kia Motors Superbowl advertisement. An estimated 106 million viewers watched the Superbowl this year, and the following Monday, Kia’s website traffic more than quintupled. 
Kia also marked its 15th year of consecutive growth.   With marketing, advertisement, and design at its finest at Kia, they recently sold 7,400 new Kia Sorento’s in a short four weeks. This marked the Kia Sorento as the third bestselling car behind the Ford Edge and the Nissan Morona.

Kia is currently an official NBA partner and is moving towards a partnership with the LPGA.  Michelle Wie, an American professional golfer for the LPGA tour is a new professional athlete signed on to Kia’s sponsor ticket.  With this sponsorship Kia continues to promote young, vivacious customers interested in sports and entertainment to consider Kia as their top choice in purchasing automotives.

Along with their marketing approach, Kia’s design strategies are also evolving.  Their design is filled with ‘genuine spirit, adventure, and fun’ to appeal to their young, hip target.  Kia’s design team is also trying to focus on EcoDynamics, decreasing environmental footprints throughout the manufacturing process. More than just fuel conservation, Kia is practicing EcoDynamics through a collaboration of smart design and careful engineering. 

The end result of the EcoDynamic approach was the 2011 Kia Ray Concept car. Tom Kearns, Chief Designer for Kia Motors, describes the Ray as the “tangible results of new ideas.”  The Kia Ray’s sleek, futuristic look is bound to catch the eye of their market.

About the Chicago Auto Show: The Chicago Auto Show is the largest on the continent, spanning over one million square feet of production, concept, and exotic vehicle exhibit space. In addition to hosting multiple world and North American vehicle debuts, the Chicago Auto Show’s First Look for Charity raises nearly $2 million annually for 18 worthy Chicago organizations in a single night. The 2010 public show will be held from February 12-21, 10 a.m. to 10 p.m. (8 p.m. on the 21st.) For more information, visit www.chicagoautoshow.com or www.facebook.com/chicagoautoshow 

About the Chicago Automobile Trade Association: Founded in 1904, the Chicago Automobile Trade Association (CATA) is the nation’s oldest and largest metropolitan dealer organization. The CATA is comprised of more than 400 franchised new-car dealers and allied members. Dealer members employ over 20,000 people in the metropolitan area. For additional information visit: www.cata.info  
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