FOR IMMEDIATE RELEASE

Ford unveils Edge, Edge Sport, Transit Connect Electric and Taxi
CHICAGO, ILLINOIS – The economy has taken a hard hit this past year, however, Ford Motor Company is optimistic about the year to come. On Wednesday morning, Ford presented the first press conference of the two-day media preview at the 2010 Chicago Auto Show. Mark Fields, President of the Americas for Ford Motor Company said Ford is releasing three times as many refreshed and new products than this time last year, including six new transmissions and nine new or upgraded powertrains. Ford will be introducing more fuel efficient vehicles throughout the year.

Ford launched the new 2.0-liter four-cylinder ecoboost engine, the Transit Connect Electric, and the redesigned Edge. Later this year the ecoboost engine will be introduced in the Explorer. The engine is one part of Ford’s plan to further them as the industry leader in fuel efficiency. Derrick Kuzak, Vice President of Global Product Development, said “Ford’s blueprint plan is directed at improving fuel efficiency of not hundreds or thousands, but millions of vehicles.” The sustainability plan has near, mid, and long-term goals for fuel efficiency. Ford has worked extensively on sustainability and is now “most improved than any other auto maker,” said Kuzak. 

Ford has sold 665,000 Transit Connect vehicles internationally since 2003 after debuting the vehicle in the U.S. last year at the Chicago Auto Show. Ford teamed up with Azure Dynamics to “put the vehicles in customer driveways faster,” said Kuzak. In addition to the conventional gas-powered Transit Connect, two new models will be offered, one as an electric power vehicle and the other using compressed natural gas.  The Transit Connect Electric will need no gas and has zero emissions. The compressed natural gas Transit Connect is intended to be used as a taxi, which will include a screen where passengers can monitor the fare and browse entertainment options.

The redesigned 2011 Edge and Edge Sport will be available later this year. The Edge has been a key player in making Ford the number one cross-over in 2009. Fifty percent of customers were drawn to the Edge from other brands. A key feature in the redesigned Edge is the MyFord Driver Connect Technology. MyFord offers four primary features; navigation, climate, phone and entertainment. The system also contains two USB ports, three RSC jacks, and an SD card slot. The user can customize the features based on their preferences. Before inviting the press down to the floor, Fields said, “not only are we in love with building a profitable business, we are a company that has fallen back in love with bringing world class products to the marketplace.” 

About the Chicago Auto Show: The Chicago Auto Show is the largest on the continent, spanning over one million square feet of production, concept, and exotic vehicle exhibit space. In addition to hosting multiple world and North American vehicle debuts, the Chicago Auto Show’s First Look for Charity raises nearly $2 million annually for 18 worthy Chicago organizations in a single night. The 2010 public show will be held from February 12-21, 10 a.m. to 10 p.m. (8 p.m. on the 21st.) For more information, visit www.chicagoautoshow.com or www.facebook.com/chicagoautoshow 

About the Chicago Automobile Trade Association: Founded in 1904, the Chicago Automobile Trade Association (CATA) is the nation’s oldest and largest metropolitan dealer organization. The CATA is comprised of more than 400 franchised new-car dealers and allied members. Dealer members employ over 20,000 people in the metropolitan area. For additional information visit: www.cata.info  
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